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The objective of this research is to compare consumer attitudes toward food in the United States and Italy using two communities.  The research uses a survey instrument that was administered through the use of a personal interview during the fall of 2002 in the United States and in the winter of 2003 in Italy and the United States. The random sample of food shoppers for the United States is being collected in San Luis Obispo County, California.  San Luis Obispo County was designated the best test market in the United States by Demographics Daily (Thomas, 2001).  San Luis Obispo was found to be the best of 3,141 counties to represent a microcosm of the United States based on 33 statistical indicators.  The random sample of food shoppers for Italy is being collected in Modena, Italy during the winter of 2003. Modena, in Emilia Romagna, is a rich industrial area that represents one of the most important areas of food production in Italy for both industrial food and for typical traditional quality food such as parmesan cheese, Modena ham, Parma ham, and Modena vinegar. In addition, Modena is important to the food distribution system of Italy since the largest distribution group, Coop, resides in Modena.  These characteristics make Modena an important area to represent consumers’ attitudes toward food in Italy, especially in Northern Italy. 

Research conducted by Bertolini, Wolf, and Parker-Garcia in 2001 indicates that the Italian food purchaser is less likely to purchase genetically modified food products than the consumer in the Unites States. This research examines the impact of differences in cultural attitudes toward food and cooking on differences in attitudes toward  genetically modified food products. Differences in attitudes between the U.S. and Italian respondents concerning the following are examined in this research: organic food, genetically modified food, the use of food labeling, locally grown food, food grown in own country, food traceability, use of irradiation, price, meals eaten away from home, importance of main meal to household, concern about food safety, enjoyment of cooking, and lack of time for cooking.  Comparisons of nominal and ordinal variables between countries are generated through the use of chi-square tests.  The statistical tests used to examine interval and ratio variables are t-tests, and one-way analysis of variance. 
Preliminary findings for the U.S. sample indicate that there is a relationship between attitudes toward genetically modified food products and traceability, food grown in own country, locally grown food, and cooking.  Consumers that indicate traceability is desirable are more likely to be familiar with genetically modified food products and indicate that mandatory labeling of genetically modified food products is important.  Those that indicate food grown locally is desirable are more likely to be familiar with genetically modified food products, indicate that GMO free is desirable, and less likely to purchase a genetically modified food product.  Those that indicate food grown in own country is desirable are more likely to indicate that GMO free is desirable and less likely to purchase a genetically modified food product.  Consumers that indicate they enjoy cooking are more likely to be familiar with genetically modified food and indicate that mandatory labeling of genetically modified food products is important.  Further, consumers that indicate they enjoy cooking are less likely to purchase a genetically modified food product.  However, consumers that indicate they were too busy to cook indicated that the use of biotechnology in food production is acceptable.

The preliminary findings for the United States indicate that the acceptance of the use of biotechnology in food production varies based on the consumers’ lifestyles.  Consumers that enjoy cooking and have time to cook are more concerned about the source of their food while those that have a busy lifestyle eat away from home more often and are more concerned with preparing food quickly than the details of where the food originates.  
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